eFOLDi Social Media Best Practice Guide
Beginner’s Guide for Dealers, Retailers & Distributors in the Mobility Sector

Social media is one of the most powerful tools for building trust, increasing product awareness, and generating local leads for mobility retailers. For eFOLDi partners, the goal is to educate, inspire confidence, and showcase how our products improve independence.

1. Choose the Right Platforms
Best platforms for mobility businesses:
· Facebook
· Ideal for older demographics and family decision-makers
· Great for community groups, promotions, customer stories, and events
· Best for: Local awareness, lead generation, competitions
· Instagram
· Visual storytelling platform
· Great for product demos, reels, behind-the-scenes content
· Best for: Lifestyle content, younger caregivers, brand building
· LinkedIn
· Professional platform
· Best for: Industry credibility, B2B partnerships, recruitment, company updates
· YouTube
· Ideal for:
· Product demonstrations
· How-to guides
· Travel tips
· Customer testimonials
· TikTok/Reels
· Short-form videos can perform exceptionally well
· Best for:
· Product folding demonstrations
· Accessibility tips
· Viral trends
· Human, relatable content

2. What to Post – Some suggestions:
Educational Content
· How eFOLDi products work
· Airline/travel tips
· Battery care
· Safety guidance
Customer independence stories
· Lifestyle benefits
· Travel freedom
Trust-Building Content
· Reviews / Testimonials
· Store tours
· Aftercare support

3. Best Posting Practices
Posting Frequency:
· Facebook: 3–5 times per week
· Instagram: 3–5 times per week
· TikTok/YouTube Reels: 2-4 times per week
· LinkedIn: 1–3 times per week

4. Visual Best Practices
Always:
· Use high-quality images/videos
· Show real customers where possible
· Highlight ease of use
· Demonstrate portability
· Keep branding consistent
· Use subtitles on videos
· Ensure accessibility (clear fonts, good contrast)
Avoid:
· Poor lighting
· Cluttered backgrounds
· Overly sales-heavy messaging
· Inconsistent branding
· Low-resolution visuals

5. Writing Effective Captions
Strong captions should:
· Start with a hook
· Be easy to read
· Focus on benefits
· Include a call to action
Example: “Ready for easier travel? Discover how the eFOLDi Compass makes days out simpler, lighter, and more independent. Visit us for a demo today.”
Calls to action:
· Book your demo
· Visit our showroom
· Learn more
· Contact us
· Shop now

6. Use Video Wherever Possible (video often outperforms static posts).
Effective video ideas:
· Folding/unfolding demos
· Customer testimonials
· Travel setup guides
· Staff advice
Keep videos:
· Short (15–60 seconds)
· Clear
· Authentic
· Captioned

7. Engage With Your Audience
Respond to:
· Comments
· Questions
· Messages
· Reviews
Why it matters:
· Builds trust
· Increases visibility
· Improves customer confidence
· Boosts algorithm reach
Golden rule: Social media is a conversation, not a brochure.

8. Local Marketing Tips
For dealers and retailers, local visibility is critical.
Strategies:
· Tag your location
· Join community groups
· Use local hashtags
· Share customer visits
· Promote local events
· Collaborate with nearby businesses
Example hashtags:
· #MobilitySolutions
· #eFOLDi
· #IndependentLiving
· #MobilityScooter
· #AccessibleTravel
· #[YourTown]Mobility

9. Compliance & Brand Protection
Ensure:
· Accurate product claims
· Approved imagery
· Brand consistency
· Respectful language
· Accessibility-first messaging
· Permission for customer photos

10. Common Beginner Mistakes
Avoid:
· Posting too infrequently
· Only selling
· Ignoring messages
· Using poor visuals
· Inconsistent tone
· Not using video
· Forgetting calls to action

14. Success Formula - Final Tips for eFOLDi Partners
Success comes from:
· Consistency
· Authenticity & original content
· Community engagement
· Helpful content
· Strong visuals
· Clear calls to action
Remember: People buy mobility products emotionally as well as practically.  You are not just selling a scooter, you are promoting independence, freedom, and confidence.
